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Part 1: Basic Elements

1.1 Brand Logo
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Structure F=
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Minimum Size %I4 AHOIE
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1.2 G Logo Structure 3%
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1.3 CirCUIal" Structure 7%
G Logo
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14 App Icon Structure 7%

&orolI=

GORA =3 2ol 71 stAlxiel ojn|g
B 9l An{2| 2xtel GE Y ojojzoz
825101 HRLIAOIM & 4 JALICE

2HEl HEHe OfO|HIE|E|Q} AMS 1E{5}0]
t 20| AlZtY HHZRE HEwE B7to|
AE|ofof 5101, HBEl= OfRlo] S48
123101 7454 S} THsE 2712
HHE(0{oF Bt

L 1

-l I

Clear Space %I4 0t

Minimum Size %I4 AHOIE

@ ] 3mm for print

] 20px for screen



Part 1: Basic Elements

1.5 Service Logo
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1.6 Logo Usage
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1.7 Incorrect Use
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2 Color

2 Color
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Part 1: Basic Elements

2.1 Primary Color

2 Color

Gmarket Green

PANTONE  802C /802U
RGB 0,192, 30
CMYK 78,0,100,0
HEX O00COIE

Gmarket Blue

PANTONE 2728C /286U
RGB 0, 40,172
CMYK 100, 85, 0, 0
HEX 0028AC

Gmarket White

RGB 255, 255, 255
CMYK 0,0,0,0

HEX FFFFFF

Usage by Background Color HiZ &8 =11 AHE

qurket

qurket

qurket




Part 1: Basic Elements

2.2 Supporting

GOt o
EzAHo|ME
=2}l Of&|= Pantonext
5o, 22121 0jx||= RGB,
t01 M|ZFEHLICE

Light Blue

PANTONE 2727C /2193U
RGB 39,122, 255
CMYK 85,52,0,0
HEX 277AFF

Dark Blue

PANTONE 3590C /286U
RGB 58, 85,168
CMYK 65,49, 0,34
HEX 3A55A8

Blue Green

PANTONE 2403C/3285U
RGB 7,142,128
CMYK 95,0,10, 44
HEX 078E80

Yellow Green

PANTONE 369C /376U
RGB 107,163, 0
CMYK 34,0,100, 36
HEX 6BA300

Yellow

PANTONE 137C /2010 U
RGB 255,160, 0
CMYK 0, 37,100, 0
HEX FFA000

Gray

PANTONE Cool Gray 7C / Cool Gray 8 U
RGB 134,138, 142

CMYK 20,14,12,40

HEX 878A8E

Blue Purple

PANTONE
RGB
CMYK
HEX

Purple

PANTONE
RGB
CMYK
HEX

Pink
PANTONE
RGB

CMYK
HEX

Red Pink

PANTONE
RGB
CMYK
HEX

Orange

PANTONE
RGB
CMYK
HEX

Black

PANTONE
RGB
CMYK
HEX

2090C / Blue 072 U
97,16, 221
56,93,0,13

6110DD

2592C /2592U
152, 0, 255
40,100, 0,0
9800FF

2395C / Pink U
200, 0,190
0,100, 5,22
C800BE

2040C /2040U
209.9.93
0,96,56,18
D1095D

1655C / 2028U
239,73.0

0, 69,100, 6
EF4900

Black3C / Black6U
0.0.0

67,47, 67,95
000000




Part 1: Basic Elements

2.3 Color Usage
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2 Color
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Order of Priority <
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Part 1: Basic Elements

2.4 Mono-Color
Usage
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2 Color

Case S3E AIZ GIAl

ItsAl

Color 100%

Color 50%

Color 100%

Color 50%

CHHO 2 MEA| HEAIO|Z 210

Gmarket

White 50%

White 100%

White 50%

Option A

White 30% White 100%

White 50%

HiE AMef 210 HEAI SHO|ER XE

A
215 HH50| HERLICt

White 100%

Option B

White 100%

White 50%

85l 310|E F

E=Xfol=




Part 1: Basic Elements

2.5 Usage
Examples
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2 Color
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Part 1: Basic Elements

2.6 Incorrect Use
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Part 1: Basic Elements 3 Typefece
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Part 1: Basic Elements

3.1 Headline
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3 Typeface

21

Gmarket Sans Bold

NS QIUSLICE GOIY

JILICH2HOHHEALOFREXIS LELIIST 1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
#&$+-%@:/>W(?])..

Gmarket Sans Medium

4512 O 245k

Zg= AZLICH GO
JHLICIZHOMEEARORREXIT HEHIESH 1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
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Gmarket Sans Light
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3.2 Body Text
Korean 1

EEE XIE MH:=2 1

Sandoll 1=/ Neo12 228 x| M= 2=
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N
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3 Typeface
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Sandoll 21&Neo1Bold

S Azt Gopz

7P tCt2tOHEARO XX Lt 5t
1234567890 #&$+-%@::/>W([?!]),.

Sandoll 1=lNeo1 Medium

deis dZeiLICt GOzl
7HLtCr2tORHEALOFREREZ FE LS
1234567890 #&%$+-%@:;/>W([?']),.

Sandoll 1= Neo1 Regular

dg= gagiLc}, ozl
7P T2 tOHEALOFRER HEHLLST
1234567890 #&$+-%@:;/>W([?!])..

Sandoll 1= Neo1 Ultra Light

dels AZgL o, GOzl
7 T2 O AFOFREREZ HEFILFSE
1234567890 #&$+-%@:;/>W([?1]),.



Part 1: Basic Elements

3.2 Body Text
Korean 2

EEE XIE MH:=E 2

Noto Sans KR2 22& X|H MA|Z 2=
OlO|HIE|E|E ST}X o 2 MEHghLICE
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o

3 Typeface
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Noto Sans KR Bold

g2 dAelL|ct, gopl
7iLiC2tOFHEALOFXIALF HE IS
1234567890 #&$+-%@:;/>\([2!]),.

Noto Sans KR Medium

A2 d&etL|Ct, Gopzll
ZiLtCH2tOHFAFOFXREXEZ HEFILSE
1234567890 #&S$+%@:;/>\([2!),.

Noto Sans KR Regular

Fgs HELLIC GOzl
7HLICI2HOHHEAFOFARAZ FEFILEST
1234567890 #&S$+-%@:/>\([?!]),.

Noto Sans KR Light

dgs gEgLch Gorzl
7t T2t OFEEALOFR AL ZFEFIIFS
1234567890 #&$+%@:/>\([?1]),.
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Part 1: Basic Elements

4.1 Brand Name
in Copy

HeEE HI|

sHcyg Bojghoc
WHELICE OIAIS &5
AFg3HX| =2 FofBLC

22 7| Al GE YEOR BIlots %E
M 29|12 HII5tE], Y2 B7| A

4 Notation

25

English S= HAE HI| Al

C?ma rket

NN

Examples AZ GllAl

Zels AZELICH GOl

GE 2EAPIOfl CHEALZ H7 (5t S BTt




Part 1: Basic Elements

4.2 Corporate

Name in Copy

Al EI| 7
Aoz £7I8 uf ot g1 2 57| 7ES
HELICL O Emefo] SU=e 29

50| ALSE 4

Holn 7|7} Lo Rolls B4 H7I8

w2 xS, 1 9] HFLo|8S =y}
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I BI|Yoz 7EsH0] ABE 4 YL

4 Notation
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Official 4

29| A AIDFA
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Gmarket Inc.
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HII Al
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=) K

2
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Communication HFLIAIOIA Al

GO

02
HO
1l
HO

Examples AZ GllAl

Gmarket Product eXperience25 = Gmarket Inc.2| @& MH[2A
ot S=1Z 0| 7|5, C|Xfel, HYS geEiLICh GOl . S4.G9 S8liE
|

AN RO

MESEA| 2T HISIRRE 162 (Yo S, ZETo|HAHIE])

AIHXRISEHS : 220-81-83676 | SLIHONE AL : 2 106302

AR Sl




Part 1: Basic Elements 4 Notation
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Space and Alignment Logic

4.2 Brand
Partnerships

DIEELIAL BD|

GORA 219} H|EAL 2 7|EH B3 219
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4.3 Cross Media

324 OICIH =3

TV, 220l 2EIX0j| GOl AZA O|C|K{E
AI2310] ETfMOo 2 HAE H|A|X|S Metst 4

2atHel A2 A O|E|0] 7|9IE 2IX|E 25 £l
0¥l RS E45I0, Y ORI HEE Al

Title Safe AreaS HIO|LIX| L= Fo|gtL|Ct

5

4 Notation

Space and Alignment Logic

g,

7|1HE

Placement & 2IX| 1920x1080 sH&= J1%)

Type 1: Center Align

Type 2: Right Align

Type 3: Left Align

Title Safe Area

(ma 9= )

Title Safe Area

719=

Title Safe Area
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5 Graphic Motif



Part 1: Basic Elements 5 Graphic Motif
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5.1 Motif Level 1 Dot =

2iE 2EE

GO 210j|M G2| 1™ RE[HE 0|38
B8 ofo|HIEIE|E SEsP 288 +
QELICE 12T mE|RE Z2 o|njx|Lt
HIAE £ ZEIX0} 8P4 X8H510] 21250,

FELE ZO0|HL} EBIE SZEE =o|=4

Type R

Type 1: Right(Left, Center) Align

Type 2: Cropping

zzis
e )
T

o] o1 Frj=A
Mizsin] X|2el
e

mz t>

2
pNZ=1
3

=
sjilg

zeis
012481 |L,
T

2l

o| 7
3

o] o1 FERl=A
MiEsinf K|2el
0l=20f LiZiLIc

JQLZ o

g
pNI=1
S

=
slg

Type 3: Repetition

Hzis
Q124811 |L,
GO

48 2ol o1z FH=A
AlEHE Mzsin Xl5mel
s

O[F0] LiZfLCt




Part 1: Basic Elements

5.2 Motif Level 2

2iE 2EE

GOpzle| HEHE OFO|HIE|EIS S5-3I
|._9_ |.7| _r| H _IEH.u.I E|;_||:|E stgst ES
AFLICEL T2 RE|E= F2 0[0|X|Lt
HAE = 2EIX9} 3HH x&Hsl0{ E2E|0],
FELE =0|7L} BRllE SUEE =0|=14

5 Graphic Motif

Pointer XE2IE

Type R

Type 1: Text Box

Type 2: Cropping

Type 3: Pattern
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+500
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e )
T

50|
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IS M XIEEQ!
A2 0|F0f LIt
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SE )
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5.3 Usage
Examples

2HE! ZEIZE AHZ GIAl
A

A
|Ofx|Lt

GOpzile| Bl OjO[HIE|E|S ZH51A
Arg3t7| 9fsh 2w RE|EE #E
QIALICH JajY nEEE =2
HIAE S 3EIX0} 5b ZHs0] 2E|0,
FELE S0|7Lt EE SUEE =0l
A8 = UASLICE
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ﬂl?.'-'

3
=
0

5 Graphic Motif
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Examples GlAl

2kt
= e
ME2

Gmarket

Everyday
New Experlence

Zs, GOt

Gmarket
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BRHC ofo||IEIE] 7}0|=0f BEt 2ol

PXEH Design&l2 912t A|7| HEZELICE

DL-Design@gmarket.com



